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ADMINISTRATIVE AND ECONOMIC ASPECTS OF FORMATION OF 
AN INNOVATIVE EDUCATIONAL INFRASTRUCTURE IN SUBJECTS 

OF THE RUSSIAN FEDERATION 
 

. , . . ,  
 «  

,  ( )»/ . 
 

 
S.V. AVILKINA, the candidate of pedagogical sciences, senior lecturer of chair 
of management and marketing Moscow State University of Economics, Statistics 
and Informatics (MESI)/ Ryazan branch, Ryazan 
 

:  
 

 - , 
 
 

: ,  
, . 

Abstract  
In article joint activity of the educational institutions and business-community in 
the field of preparation specialist s for economy, founded on knowledge is 
possible on base proposed model to diversifications of the system of the additional 
vocational training on the following directions: external and internal growing, 
technological diversification, structured diversification.  
 

: ; ,  
; ; ; 

; ,    
. 

Keywords: educational institutions; economy, founded on knowledge; external 
and internal growing, technological diversification, structured diversification, Life 
Long  Learning (LLL), association on innovative training of adult population. 
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THE ROLE OF SOCIAL INFRASTRUCTURE IN INSTITUTIONAL 
DEVELOPMENT SOCIETY 

 
. ,  « », 

 «  
», .  

 
I.N. AZIN, the post-graduate student of chair of macroeconomic and the 
economic theory KSFEI. 
 

 
 

,  
. 
, 
 

. 
 
Abstract 
The analysis of the place and role of social infrastructure in the institutional 
development of the society assessed the relationship of social infrastructure 
development and productivity of individuals. Also highlighted the basic units of 
social infrastructure, which functioning is aimed at meeting the social needs. 
 

: , , 
. 

Keywords: social infrastructure, social sphere, institutional development. 
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“Kalmyk State University”, Elista 
L.S. KHVAN, Postgraduate of the Chair of Economics and Management at State 
Educational Institution of Higher Professional Education “Kalmyk State 
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, . 

Abstract 
Improving the efficiency of agricultural production is directly linked to state 
support for this sector. Today in Russia the state has identified priorities for this 

mailto:xaker-off@yandex.ru


30 

 

support, which are aimed at solving economic and social problems. Positive 
results of the agrarian economy has been confirmed not only the correct directions 
of state support, nd also indicate the need for their long-term nature. 
 

: , ,  
, ,  

Keywords: government support, the program cost-effectiveness, resources, 
resource potential 
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municipal area of Moscow Region, The senior teacher of chair of legal disciplines 
of Stupino branch of nonstate educational institution of the higher vocational 
training «the Russian new university» 
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.  
.  

Abstract 
In  article  separate  problems  of  maintenance  by  the  federal  legislation  of  
development of national economy on an example of the small and average 
enterprises are considered. The interrelation of defects of legal regulation of 
bankruptcy with a problem of return of credits is noted. The requirement of 
strengthening of legal security of credits of small and average business is 
formulated. 
 

: , , 
, , . 

Keywords: an innovation in economy, the small and average enterprises, 
bankruptcy, legal maintenance of economy, return of credits. 
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Abstract 
In article the characteristic of interaction of the international and national 
institutes in a context of the concept of a sustainable development is given. 
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Innovations are considered as the factor of increase of efficiency of national 
economy and a basis of its sustainable development. 
 

:  , ,  
  

Keywords:  innovation, national economy, sustainable development 
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Abstract 
The article discusses the features, value and role of human capital in the 
innovative economy. Introducing human capital in the form of conventional 
investment model in order to produce a specific financial result, majority of 
authors dilute the essence of "human capital" concept: the man with his creative 
abilities. In this case, creativity is defined as an activity characterized by elements 
of self-organization due to non-material aspirations of man and is represented as 
the satisfaction received from it, and the result – the development of the 
personality. 
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Keywords: human capital, creativity, innovative economy, innovative economy 
model self-organization rights, investment in human capital, productive 
consumption of human capital, creative value of human capital. 
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Abstract 
The article reviews current financial problems of municipalities, distinguishes the 
main participants in financial relationships involved in the circulation of financial 
flows in the municipality. Identifies the key factors shaping income 
municipalities, activation of which may increase the financial autonomy of local 
budgets. 
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Abstract 
The principle features of Knowledge-based Economy and  the necessary of the 
entrepreneurship intellectualization are considered in the article.  The authors 
determinate the nature, role and specific characteristics if the intellectual 
entrepreneurship. In conclusion  the authors formulates the basic directions of 
development of the methodology of Innovation Economy State Regulation. 
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Abstract The paper presents main stages of Kazan State Technical University 
development as one of the scientific and educational centers of Russian 
Federation and Tatarstan Republic; describes the main trends of national research 
university development in case of certain university. 
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Keywords: national educational environment key trends of development, national 
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Abstract 
The article substantiates that the development of management system at Russian 
enterprises does not just impact economic potential, but is the component part of 
economic potential, for it can create additional product without additional factors 
of production. The article also emphasizes the problem of insufficient regional 
statistics and the necessity of its improvement in order to apprise of economic 
potential of the region including management system contribution.  
 

: ;  
; ;  
; ;  

. 
Keywords: enterprise management system; economic potential; economic 
potential structure; informative management system; information technologies; 
all-round management system. 
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Abstract 
The role of the in development of the modern enterprises is defined in article. The 
role of the adaptation process in the choice of the realization concept of  the lean 
production is defined. The basic methods and approaches to lean production are 
defined. Features of the industrial systems development of domestic enterprises 
on the basis of the concept of the lean production are considered. 
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Keywords: adaptation, industrial system, factors of adaptation, lean production, 
methods of realization. 
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Abstract 
The article defines the problem of the determination of the efficiency of staff 
training in the higher professional education system. The article considers 
different opinions about the subject definition; contents of economical efficiency 
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and social efficiency are researched, the impact of higher professional education 
system on the state economy development is appreciated. 
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Keywords: higher professional education system, economical efficiency, social 
efficiency, education quality, efficiency appreciation. 
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Abstract 
Higher efficiency of innovation programme as an important tool of strategic 
planning is an effective method of goal achievement. Under the influence of 
external factors the authors propose the optimization criterion – optimum -  of 
innovation projects aimed at their impact minimization under the conditions of 
environment ambiguity. 
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Abstract 
The article present approach to the organization of procedures of personnel staff 
on key posts of the enterprise. The bases and the positions are allocated, allowing 
to spend gradation of posts of the enterprise in process of the importance in 
maintenance of continuousness of production. Structural elements of procedures 
of personnel staff e on key posts are resulted 
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Abstract 
The article characterizes the role of the individual subsidiary farms (ISF). The 
specifics of the subsidiary farms are marked down on the regional level and also 
their intraregional differences depending on their location on the territory of 
Zabaykalsky region.  In this article analyzes the roles of the individual subsidiary 
farms in the life necessities of families and also their advantages in crisis 
conditions. 
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Abstract 
In the article determined the importance of mathematical modeling of credit risk. 
The article notes imperfection of the existing models related to the assumptions 
and drawback of elements entering into it. Using of credit risk models in 
developed and developing countries is considered. Analysis of the credit 
derivative risk estimation’s model  is carried out. 
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Abstract  
In article the institutional aspect, making direct impact on efficiency of process of 
modernization of the Russian economy is considered. The institutional aproach to 
the decision of questions of reforming of national economy is proved. Experience 
of foreign countries is resulted. Problems in the field of formation of "an 
institutional field» in the Russian economy are considered. 
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Abstract 
The paper proposed a system of mechanisms for strategic management, allowing 
information to reduce uncertainty in the phases of the tactical and operational 
management. A clear link type of enterprise adaptation to the respective type of its 
competitive behavior. 
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Keywords: adaptation, business environment, adaptation mechanisms, the 
development strategy. 
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Abstract 
The article defines the process approach in management of the regional industrial 
complex as by system object. Possibility of application is proved and concepts of 
the process approach in the application to object of regional level are specified. In 
article classification of regional processes by industrial output manufacture as 
elements of process system of a regional industrial complex is presented, and also 
their key parameters. 
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Keywords: regional industrial complex, process approach, regional process. 
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Abstract 
The essence of the fresh water market is opened in article, the analysis of mutual 
relations between managing subjects in the course of using fresh water resourses 
is carried out, the factors of development of fresh water market are defined, 
features of supply and demand of fresh water resources are identified. 
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Abstract 
The paper presents a method of investment attractiveness and risk estimation 
within business planning procedure on the basis of market and productivity 
factors optimization. 
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Abstract 
The concept of industrial entrepreneurship development in the agrarian sector of 
the Republic of Kalmykia needs to identify the notion of steady development with 
the stabilization and regular economic activities increase of enterprises of 
different forms of ownership and management. The application of correlation-
regression analysis allows to confirm the prospects and predict quantity indicators 
of agrarian entrepreneurship development. 
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Keywords: concept, regional economy, industrial entrepreneurship, correlation-
regression analysis, agrarian entrepreneurship, expected indicators. 
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The article considers the dependence between processes of human capital forming 
and regional economic development. The article illustrates the influence of 
peculiarities of regional economy upon human capital forming. 
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Abstract 
By the use of meta-research and analysis of existing approaches to definitions 
with respect to the sphere of innovations the new definition set to such subjects is 
offered in this article 
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Keywords: definitions, innovations, inventions, innovation process, activity in 
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Abstract 
We consider the  role of bearing production in the Russian economy. We consider 
the  interaction efficiency of the elements of process control system of sales. The 
application target of marketing technologies is to improve the effectiveness of 
operation of the company. 
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Keywords: marketing, sales, marketing of sales, marketing technologies, 
marketing researches, communications, distribution, marketability, synergistic 
effect, strategy and target.  
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Abstract 
The article examines the meaning of innovative development of Russian economy 
via the increase of its competitive ability, the growth of its investments appeal and 
its transfer to innovation route of development. The author studies the formation 
of cluster-based structure as interim way of modern economy development, and 
the emerging regional, interregional and marketing clusters. 
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Keywords: innovation strategy, competing ability, innovation appeal, innovation 
way of development, economy of knowledge, cluster based economy, regional 
clusters, innovative marketing clusters. 
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Abstract 
Object of research of the given work is the Russian market of leasing services, as 
object of research the leasing companies with the foreign capital and their role in 
development of leasing branch of Russia act. The urgency of the given theme is 
caused by necessity of the further attraction of foreign investments into the 
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Russian economy, integration of Russia into world economy in connection with 
increased rates of internationalization and globalization all over the world. 
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Keywords: leasing, the company with the foreign capital, the leasing scheme, 
management of risks. 
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Abstract 
Modern economic state of personal subsidiary farms of the region, their place in 
complex development of the rural territories of Tomsk Oblast has been 
characterized in the article. The main problems and prospects of personal 
subsidiary farms development are also under consideration. The necessity of the 
integrate relations in private sector on the basis of the creation of agricultural 
consumers` co-operatives is proved by the authors. Some directions and forms of 
State regulation on the region and federal levels have been mentioned too. 
 

: , ,  
, ,  

Keywords:  Tomsk oblast, personal subsidiary farms, the development of rural 
territories, consumers` cooperatives, State regulation. 

 

 ( ) -

 

 

.  90%  

,  80% , 44% ,  30% .  

 

, 

 

. ,  1995  

,  2003  -  

,  2006  -  

.  2007  

 

. 

 2007-2008  

.  

,  



257 

 

.  6 .  

 2008  

.  4,5 . 

 

.  

 

 

 2009-2012 ,  

 60,4 . .  30,2 .  

 -  [3]. 

, ,  

.  

.  

 

.  

,  

,  

. 

.  

,  

 3,5  4 . ,  

 [2].  

 

,   

.  

,  

,  

.  

 



258 

 

 

,  

,  

, , 

,  

. 

 32  

,  26 , 3 -

, 3 .  

 25 : 21  4  [3]. 

,  

.  -  

 

, ; ; 

, 

;  

,  

,  

 

. 

,  

 

,  

,  

. , ,  

. 

: 

1. .  
. // : , . – 2008. – 11. . 33-36. 



259 

 

2. . :  
. //  

. – 2005. –  4. – . 10-11. 
3. www.tomsk.gov.ru 
 

: e-mail: o.kerb@mail.ru .: +7(382)292-21-89 
 

 
 

 
PROGNOSTICATION OFREGION’S HUMAN POTENTIAL 

DEVELOPMENT 
 

. . . ,  « -
»  «  

», .  
 
T.N. KOKOTKINA Ph.D, Associate professor Economical-mathematician 
department Mari State University 

 
 

 
.  

,  
 

, 
 

. 
Abstract  
This article is devoted to prognostication of region’s human potential 
development with the use of an integral rate. The author substantiates the currency 
of a selected theme. The author gives a method of prognostication index of human 
potential development based on making a single-circuit Solow’s model of the 
economic growth. The final part of the article consists of making model and a 
calculated number of a chosen rate. 
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Abstract 
In article the role of the oral   popular wisdom in the form of proverbs,  sayings,  
fables is defined at carrying out of educational process. Examples of their 
practical use are resulted at carrying out of imitating methods of activization of 
educational process in the form of business games and case-study, statements of 
the problem questions promoting formation of economic and legal thinking of 
trainees. 
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, , , 

, . 
Keywords: economic and legal thinking, creative thinking, oral popular wisdom, 
imitating methods of training, business games, case-study.  
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Abstract 
An innovational potential is necessary to effective development of the economical 
subject. At this time the most popular form of a new potential is the scientific park 
and the different kind of it. 
If we have the system of an innovational regional policy, we can make the 
projects of innovational potential. 
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Abstract 
The article analyses the main trends which take place in the modern Russian 
economy in comparison with the leading countries of Western Europe, the USA, 
Japan and their influence on the social sphere development in Russia. The reason 
for crisis phenomena in the social sphere of Russian economy is not only 
underfinancing, but also inner contradictions in the branches of social policy, the 
essence of which hinges on the institutional structure of Russian economy non-
production sphere.  
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Abstract 
The article deals with the problems of municipal borrowing in the Stupino metro 
area in the period 2008-2009, impact of the crisis on the local budget during the 
period specified. Identified the key trends shaping the municipal debt and the 
reasons hindering the development of municipal borrowing. 
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Abstract 
The article considers competitive positions of municipal formation as components 
of its competitive ability. Classification of competitive positions by various 
criteria is given. The core attention is devoted to the characterization of branch 
competitive positions, which research and evaluation will provide 
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Abstract 
In article on the basis of the statistical data and results of poll of the Russian 
businessmen and the population discrepancy of an estimation of a current 
situation and prospects of development of the Russian economy at different 
subject levels – the states, firms and house economy is shown. In the conclusion 
the conclusion about necessity of revision of the existing approach to a 
macroeconomic situation assessment taking into account available approaches in 
the economic theory becomes. 
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2002 10830,5 21,1 104,7 
2003 13243,2 22,3 107,3 
2004 17048,1 28,7 107,2 
2005 21625,4 26,8 106,4 
2006 26903,5 24,4 107,7 
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1998 -8 923 17 
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1995 5,3  15,8  

1996 1,3 -4,0 4,8 -11,0 

1997 1,7 0,4 6,3 1,5 
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. 

Abstract 
The article defines the role of ownership as the most important economic 
incentive for the implementation of purposeful creative activity. The article also 
identifies contradictions of the development of ownership forms in modern 
economy, and the tendencies that have been outlined during the evolution of 
existing and emergence of new forms of ownership.  The final  part  of  the article 
formulates the following conclusion: the process of ownership transformation, the 
modifies of its forms are most important in economy and are connected with 
significant changes in the economy structure. 
 

: ; ; 
;  
;  

. 
Keywords: forms or ownership; the ownership forms evolution; intellectual form 
of ownership; interaction of private and state forms of ownership, process of  
ownership transformation. 
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ORGANIZATIONALCULTURE IS AS INSTRUMENT OF MAKING 
CORPORATE SOCIAL RESPONSIBILITY 

 
. ,  « », .  

 
N. LI, financial manager Grand LLC, Kaliningrad 
 

 
 

,  
,  

. 
Abstract  
The article defines the role of corporate social responsibility for companies, 
benefits ofintroduction CSR’s principles, interconnectionbetween CSR and 
organizationalculture. In conclusion of the article is formulated the necessityof 
CSR’s policy introduction by Russian companies. 
 

: , , 
,  

, .  
Keywords: corporate social responsibility, stakeholder, benefits of CSR, 
organizationalculture, indications of  companies’social behavior. 
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LATENT ECONOMICAL ACTIVITY IN BUSINESS 
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O.A. LIPOV assistant of TISBI, Kazan 
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Abstract 
In attitude shows the main economical category like “latent entertainment” and 
illegal economy. Analysis illegal economy entertainment which forming with 
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unlaw way. Using unnoted economy like the sum total of latent and illegal  
economy entertainment. 
 

:  , ,  
, . 

Keywords: latent economy, illegal economy entertainment, black market.  
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ESTIMATION OF THE ECONOMIC COSTS CAUSED BY THE 
ASYMMETRY IN THE ENERGY SELF-SUFFICIENCY IN RUSSIAN 

REGIONS 
 

.   -
, .  

 
G.A. LUKASHOV junior scientific researcher Socio-economic research institute 
of the Ufa Science Center of the RAS 
 

 
,  

,  
. 

Abstract 
There is estimation of the economic costs associated with imbalances in the 
electricity self-sufficiency of the Russian regions in the article. Costs are 
considered from the perspective of loss of national economy as a whole, and are 
calculated for 2009. 
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INNOVATIVE ASPECTS OF COMPETITIVENESS OF INDUSTRIAL 

ENTERPRISES 
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I.A. MAKALOV, graduate student in economics and management State 
Educational Institution of Higher Professional Education "Volga Region State 
University of Service" (Togliatti) 
 

 
 
 

.  
 

. 
Annotation 
Significant role in achieving sustained national economic security belongs to the 
industrial competitiveness. Within the article the author offers innovative 
approache to managing competitive industrial enterprises on the bases of analysis 
phase of the life cycle of competitiveness. 
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Keywords: competitiveness, management of competitiveness, the cycle of 
competitiveness, the industry. 
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THE  DIFFERENTIATION OF CATEGORIES "QUALITY OF THE 

LIFE" AND "STANDARD OF LIVING" 
 

. . , , ,  
,  «  
. », .  

. . , ,  
. », . 

 
 
N. P. MAKARKIN the Doctor of Economics, the professor managing chair of 
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Abstract  
In article devoted to a problem of the differentiation of the categories "quality of 
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life" and "standard of living", the authors describe variety of existing approaches  
concerning the content of these concepts and the approach to  understanding of 
essence of the categories which are represented . According to the authors, the 
unity of  comprehension of the considered definitions can solve legislative 
fastening of the conceptual device. 
 

: , , , 
, ,  

. 
Keywords: standard of living, quality of life, well-being, objective indicators, 
subjective indicators, integrated properties.  
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branch MSUTM in Meleuz 
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. 
Abstract.  
The situation which has developed in the market demands from the enterprises of 
fast reaction to environment changes. Small business is most adapted for 
requirements of the market that does by its basic direction of development of the 
baking industry. In article features of functioning of small enterprises of Republic 
Bashkortostan in the market of bakery products are defined. 
 

:  
, ,  
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Keywords:  
The settlement volume of output, competitive advantage, production assortment. 
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Abstract 
In article advantages of the form of the organization of business by means of 
creation of the vertically-integrated companies reveal. It is shown that increase of 
competitiveness of the Russian companies probably only on the basis of 
innovative development. The factors interfering innovative development of the 
vertically-integrated companies are allocated. Prime lines of activity on transition 
to innovative development are offered. 
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Keywords: innovations, vertically-integrated companies, innovative development 
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Abstract 
This article focuses on theoretical and practical aspects of innovative forecasting 
volatility and direction of the stock market of the Russian Federation. The author 
describes the key principles of an artificial neural network, its predictive 
capabilities on the basis of financial time series. At the present time of crisis, 
forecasting the financial markets and as a consequence of the risk management 
system is an important task. 
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Keywords: innovative approach, investment, risk management, volatility, stock 
exchange, artificial neural networks 
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Abstractt 
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Abstract 
Indicators  of  a  standard  of  living  are  basic  in  estimation  of  the  general  
development of the state. The analysis of quality of life, in general, and 
particularly housing in  public-sector workers, shows effectiveness of socio-
economic policy of the state. This article presents  results of research of possible 
methods to solve the housing issue for education workers. 
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Abstract  
Article reflects the scientifically-practical importance of use of technological 
chains of manufacture of end production. Some tendencies in association of the 
Russian enterprises are considered. The point of view is proved, that in some 
cases for the purpose of increase of efficiency, flexibility and adaptability of the 
organisation, use of a technological chain is the most perspective approach. 
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Abstract 
In article the role and value of tax administration in economy development will be 
defined.  With  a  view  of  realization  of  priority  directions  of  modernization  of  
economy the special attention is given to definition of tax loading on enterprise 
activity. Tax policy perfection will allow reaching significant positions in the 
world 
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Abstract 
The article proposes a comprehensive anti-crisis strategy of management 
marketing activity of enterprise engineering, allowing the domestic enterprises of 
mechanical engineering branch to overcome the economic crisis and to raise 
efficiency their market activities.  
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Keywords: 
comprehensive anti-crisis strategy of management marketing activity, machine-
building enterprises, organization of marketing activities, management product 
range, intensification of marketing activities, improvement of product promotion. 

 
, 

 

,  

.  

 

.  4 : 

»; «  

»; « »; 

». 

»  

 

. ,  

 

 

.  

,  

 



390 

 

, 

. , 

, ;  

;  ,  

,  

.   

, 

 

. 

 

 

 

. ,  

 

,  

. 

  

 —  

  .  

 

. 

 

, 

 

. 

 

 

,  

, 



391 

 

,  

. 

 

, ,  

. ,  

 

. 

 

,  

 

 

.  

 —  

,  

.  

 

 

.  

, ,  

,  

 

.  

 

,  

.    

   « , , , 

, , ,  

».  ( ) 

 



392 

 

,  

.  

, 

, 

.  

,  

 

)  (  

).  

 

.   : 

•  ( )   

 ( , ); 

•  ( )  -

 ( , ). 

, 

 

.  

 « »,  

 

  ,  

,    

 ( , 

, .).  

 

. , 

,  

   

, ,  



393 

 

 

,  

 

 

 

. 

: 

  

;  

  

;  

 ;  

  

.  

, ,  

.  

   

 «  – »1. ,   

 –  

 

 «  – » .  

, .  

                                                             
1 .  –  

 //  
:  

 X . / . 
– : , 2009. 
 



394 

 

 

,  

. 

 

 

.  

 

,  ,   

: , , 

. 

 

 

. 

   

.  
2: 

1.  

, : 

 , ; 

  «7P»;  

 ; 

 ; 

 ;  

 . 

                                                             
2 ., .  

  //  
. - 6. – , 2004; ., .  

    
. -  : , 2007.   



395 

 

2. ,  

.  

3.   

 -  

,  

. 

,  -  

,  

,  

, , .  

 

.  «  

»,  

,  

, ,  

, ,  

.  

,  

. ,   

 « ».  

. ,  

,  

, , , ,  

. ,  

, ,  

,  

 

,  

. 



396 

 

 

 – «  

»  «  

». 

, ,  

,  20  

:  -  

.  

.  

.  

 

 ( ,  

;  

 – , PR- , 

.). , ,  

.   

,  

. 

 

,  

. 

,  

 

,  

.  

 

 

,  

 



397 

 

.  

, ,  

  

. 

: 
1.  « ,  

»  27.07.2006  149-  
2. .  

, .: 
 « », 2009. 

3. ., .  
 //  

 
», ., , 2009. 

4.  ( . 
. .). – .: , 2007. 

5. .,  .,  .   
:  – .:  «  

», 2009. – 264 . 
6. ., . :  – .: 

, 2008. 
7. :  / ., ., 

., . – .:  « », 
2009. – 320 . 

8. .  – 
 //  

 
:  X -

. / . – : , 2009. 
9. ., .  

 //  
:  

. – .: , 2006. 
10. .  

 // 
. . . 

.: « », 2007, . 86. 
11. .  

 //    
 «  
,  



398 

 

». : 
, 2009. 

 
: e-mail: skazak@inbox.ru : +7(499)141-91-98 

 
 

 
 

RESEARCH OF STRATEGIC MANAGEMENT AS DOMINATING 
FACTOR OF DEVELOPMENT OF ECONOMY 

 
.  . . , ,  

»  «  
, .  

 
E.G.PIPKO Associate professor, the senior lecturer managing chair «Economic 
and administrative preparation» the Tolyatti state university 

 
 

 
,  

.  
.  

,  
. 

Abstract 
In article the role of strategic management in transformation of industrial 
economy in the postindustrial is defined. Postindustrial character of development 
of economy demands mastering by methods of strategic management. Formation 
of system of strategic management, allows to improve a control system of the 
enterprises as a whole and to transform it to open system.  
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Abstract 
The article, using cluster approach as the authorities’ priority for regions, 
substantiates the need to extend innovative practice and provides practical 
recommendations for regional administration bodies. It proves that up-to-date 
regional policy is based on forming strategies of constructing the territory 
innovative-industrial clusters, the core of which is represented by sustainable 
regional networks with innovative growth points. 
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Abstract 
The attention of scientists as a whole is drawn to social policy studying. Social 
problems are considered by them as a component of reforming of all state system 
on a way to market economy. 
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Abstract 
The indicator of level of the taxation is relative, as well as any other similar 
economic indicator. It represents the relation of some sum of taxes to this or that 
economic size reflecting functioning of the given social and economic subject. 
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Abstract 
The article suggested that the use of marketing approaches for addressing areas of 
socio-economic development of municipalities. Determine the feasibility of 
marketing the activities of municipal authorities. Identified target groups of 
consumers territory and suggest appropriate strategies and tools marketing 
territory. 
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Keywords: marketing of territories, city marketing, consumers of territory, 
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Abstract 
The article investigates results of using marketing research instruments for 
defying non-quantity parameters of agricultural organizations and their continuous 
categorizing. Goals of research, analyzed parameters and main conclusions are 
given. 
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Abstract 
Article is devoted questions of practical approbation of the Technique of 
introduction of outsourcing developed by the author at the enterprise. Article is 
devoted questions of practical approbation of the Technique of introduction of 
outsourcing developed by the author at the enterprise. Questions of comparison of 
expenses on the basis of the complex analysis of a logistical chain of deliveries 
and definition of effect from business process transfer on outsourcing are 
considered. 
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Abstract 
The role of state support of stability of development of agroindustrial complex is 
examined in the article. Basic functions and principles of government control of 
stability of reproduction are distinguished in an agroindustrial complex. 
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Abstract 
The article considers the methods and the models which are used for analysis and 
forecasting of social-economic development of the region Republic Mari El. The 
article pays special attention the method of regression analysis and 
macroeconomic Solow growth model. The final part of the article formulates 
conclusions about reliability of models and perspectives of its future using on 
regional level. 
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The article analyzes the main parameters of the market of tourist services of Altay 
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Abstract 
The paper presents a model of investment resources management designed for 
risky and uncertain instable environment which is aiming at production costs 
optimization. 
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The article defines consumption structure’s influence at national income of Russia 
by means of multiplier mechanism. The  article also contents calculation of 
expenses’ multiplier considering consumers’ propensity to import . In the article 
defines negative influence of high marginal propensity to import at onomic 
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Abstract 
The article shows the tendencies of formation of crisis management policy, its 
peculiarities that can be applied to enterprises of agricultural sector in the region. 
The factors that contribute to increase agricultural output are singled out. In 
conclusion the main conditions of the stabilization of social and economic 
development of the agricultural sector in the region have been formulated. 
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Abstract 
For any managing subject quality of the information is a basis of its viability. The 
high level of accounting information system provides a high level of trust of users 
to the accounting reporting. Management of accounting and tax risks one of the 
basic tools of maintenance of a continuity of activity of the managing subject. 
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Risks, accounting risk, management of accounting risks, risks of an accounting 
affair.  
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Abstract 
In article questions of use innovative technology for preparation of students of 
high schools according to the requirement of the enterprises of service and 
tourism are considered. 
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Abstract 
In article we develop recommendations for application in work as banks for the 
purpose of decrease in risks and increase in efficiency of crediting of the building 
industry,  and  also  ways  of  a  solution  of  a  problem of  pledges  of  real  estate  are  
offered. 
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Abstrast 
In the article, providing of efficiency of economic processes is examined in an 
agricultural production, that it is impossible without government control and 
support. The complex of measures of government control of 
AGROINDUSTRIAL COMPLEX and rural development is offered. 
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Annotation 
Given article is devoted questions of management by power efficiency, increases 
of its level in the conditions of modernization of economy of Russia. The 
questions connected with introduction of modern systems of the account of power 
resources are considered. Also the author considers prospects of development of 
clever networks as self-organized technological systems, drawing thus a parallel 
with the self-organizing phenomenon in synergetrics. 
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Abstract 
In the article necessary measures are offered for perfection of state property 
management in an agroindustrial complex. The relationships of the state with 
business enterprises can and must be built on the contract terms (paying of 
services for storage, on processing, etc.). 
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Abstract 
In the clause alternative analysis techniques of efficiency of projects of 
automation are considered by managerial process by the enterprise. Along with a 
performance evaluation of investments into automation according to the 
conventional criteria and indicators (ROI, NPV, IRR, BP), it is offered to use a 
technique in which for a performance evaluation of the project of automation it is 
necessary to consider some conditions of a management system the enterprise. 
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In article questions of a substantiation of necessity of re-structuring of the Russian 
industrial enterprises, including at the expense of an effective utilization of not 
profile actives are considered. 
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Abstract 
The article considers problems of investment appeal management of Russian 
enterprises. The necessity of improving approaches to managing the investment 
appeal of enterprises is defined. The marketing role in the management of the 
investment appeal of enterprises is determined. One of the management stages of 
investment appeal of enterprises - marketing in the market - is revealed. 
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Abstract 
In article the role of labor potential of workers in enterprise economic activities is 
defined. Approaches to definition of this category, its essence, characteristics and 
components are analyzed. In the conclusion the reasons of necessity of studying 
and development of labor potential of workers are formulated. 
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Abstract 
In article the data about influence of global financial crisis on development of the 
industry of tourism is considered and examples of that are resulted. As the various 
companies of the industry of tourism meet crisis 
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Abstract 
The article defines the main trends of the online promotion strategy. The article 
also identifies the main kinds of web-site. The article analyzes the effectiveness of 
web-promotions.  The final part of the article formulates the expedience of web-
portal. 
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Abstract 
Marketing partnership in innovation-important element of economic development, 
it should be noted the need for a connection between science and production. We 
are talking about the formation of a competitive sector of the national marketing 
research and development, providing a transition economy on an innovative path 
to a new level of innovation development. 
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Abstract. 
Enterprise Competitiveness is the aggregate of continuously created competitive 
benefits being directed on real and potential market demands, resources 
restrictions and on the administrative potential. With reference to the large 
corporations it is possible and necessary to manage by competitiveness with 
keeping the following foundations: integrity, systematic character and goal 
orientation. 
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Abstract 
The article defines the role of innovation as a significant factor affecting the 
competitiveness of enterprises. Innovative development is an important 
competitive advantage, allowing time to react to changes in market conditions. 
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Keywords: competitiveness, innovation, competitive advantage, the regional 
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Abstract 
The article deals with problems related to the low efficiency of small businesses 
operating in the field of services for conducting business activities in the context 
of limited resources. To solve these problems, a model of marketing tools for the 
organization of the management system in companies of this type. The model has 
been successfully tested in one of Moscow companies represented in this sphere. 
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Abstract 
In  article  the  role  of  the  Internet  -  marketing  in  hotel  business  is  defined.  The  
analysis of interaction of hotel and the client by means of a marketing e-mail is 
carried out, merits and demerits of the given interaction come to light. The 
recommendations  about  forming  of  relations  with  the  client  by  means  of  a  
marketing e-mail are formulated in summary. 
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Annotation 
In the article, the necessity of medical representatives’ visits, as the element of 
personal sales on the pharmaceutical market, is stated, the model, that links promo 
activity and brand success, is offered. The necessity of the medical 
representatives’ work is proved and the means of doing it are offered. 
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Abstract 
The questions of marketing interactions of enterprises at their work with 
innovation products are considered in the article. The problems of marketing 
interactions of enterprises within the bounds of integrated industrial structures 
working with the innovation products are described. In conclusion the tasks for 
effectiveness increase of marketing interaction of enterprises at their work in the 
innovation product market are defined. 
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; . 
Keywords: marketing interactions, innovation products, competitiveness 
recovery, integrated industry, marketing potential of innovation enterprise.  
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Abstract 
In article questions of advancement of the goods of the innovative enterprises are 
described. Features of methods of preparation of an exit of the goods on the 
market are considered. Influence of marketing activity at advancement of 
production of the innovative enterprises in regions of Russia is analysed. In the 
conclusion inferences on the most effective methods of marketing interaction of 
the innovative enterprises are drawn. 
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Keywords:  
Innovative enterprises; marketing interaction; advancement of the new products; 
presentation marketing. 
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Abstract 
The issues of marketing and management integration and their reciprocal 
influence are addressed in the article, the necessity for new approaches for 
marketing efficiency measurements set as a new post-crisis management 
paradigm is acknowledged. 
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Keywords: marketing efficiency, market orientation, measurement, marketing, 
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Abstract 
The article indicated promising directions for improving the organizational and 
economic marketing of Russian high-tech products aimed at the military-
industrial complex. 
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Abstract 
The sponsorship and charity as the instruments of modern management and 
marketing are considered in the article. Their role in corporate image 
formation and social problem solution is analyzed there. The author stresses 
the advantages of sponsorship over corporate advertisement and the 
differences between sponsorship and charity. The author presents the different 
opinions on the term “charity” and points out the importance of this kind of 
activity for corporate image strengthening. 
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Keywords: sponsorship, charity, PR, corporate image, social-oriented events, 
marketing, marketing communications, social investments, reputation advantage, 
charity provider, charity recipient. 
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Abstract 
The article reviews the innovation marketing features in terms of assortment and 
pricing politics of company. The article defines the advantages and disadvantages 
of these processes application. The article also identifies the tendencies and 
direction of development of these methods, based on the application of economic-
mathematical methods for solving assortment and pricing politics problems. 
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Abstract 
The policy of development of innovative economic sector that the Russian 
Gouvernement follow includes the introduction of new marketing technologies 
which help to put on the market the newest products. For this purpose it is 
necessary to use not only classical tools of marketing, but also technologies of 
brand-management.The purpose of thi artical is presentation of the role of the 
brand management in innovative economic sector, and also the processes 
connected with its application. 
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Keywords: Brand management, innovation, innovative economy, turbo-effect. 
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Abstract 
The article is about the problem of a comprehensive assessment of the project 
success on the stage of initiation by the example of international projects. As 
methods for determining the competitiveness of the project is suggested to apply 
utility theory and the theory of fuzzy sets to improve the validity of expert risk 
assessment. 
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Abstract 
The location of the outlets is one the significant solutions made by the firm acting 
in the retailing sphere. To solve the problem of optimizing the placement of retail 
outlets the author proposes to use the tools geomarketing. 
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Abstract 
Coaching is the doctrine that has arisen on a joint of psychology, management, 
philosophy, logic and life experience. The primary goal of coaching is to stimulate 
self-training of a person so that in the course of activity it could find and receive 
necessary knowledge itself. «The Balance Wheel» is an effective coaching tool of 
an estimation of marketing activities of a company. Technologies of strategic 
coaching find their application in such modern form of co-operation between 
business structures and higher education organizations as marketing consultation. 
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, , 

. 
Keywords: coaching, coaching technologies, coaching tools, marketing activity, 
marketing consulting, marketing research. 
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Abstract. 
This article provides a basic methods of competitiveness in financial market. This 
article considers competitive advantages of banks which allow to involve new 
clients and to increase the loyalty of already existing ones.  
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Abstract. In the article are founded the institutional approach to Territory 
Marketing Management. The authors consider the institutional environment like 
the key factor of the Territory Management, determinates the basic directions of 
the Institutional Conception of the Territory Marketing Management.  
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Keywords: Territory Marketing, Geomarketing, Institutional Conception of the 
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Abstract 
The article identifies the main problems and reasons for the weak development of 
innovative marketing in the Russian Federation. Analyzes the challenges and 
discusses ways they can be overcome and permits. 
 In conclusion, offers a range of different recommendations of the author on the 
subject. 
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Keywords: marketing, innovation, innovative marketing, education, economic 
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Abstract 
The particularities of innovation marketing application in industry are described. 
The concepts of «innovations», «innovation activity» are considered. The factors 
of innovations creations are shown. The interconnections and interdependencies 
between technical level characteristics, quality of applied innovations and 
economical efficiency of innovations are analyzed. 
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Keywords: innovation marketing, innovation, innovation activity, industrial 
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Abstract. The background and main provisions of the Engagement Marketing 
Concept are discussed in this article. The authors suggest a classification of 
marketing strategies for engaging customers to interact with the brand 
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Abstrac 
The paper deals with the active development of integration processes between 
higher education institutions and business entities, as well as the main components 
of the concept of innovation and integrated marketing.  
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Abstrakt 
In article reveals the role of an estimation of production competitiveness in 
modern conditions of market economy. Estimation Competitiveness Methods are 
considered,  
their advantages and lacks are specified. 
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Keywords: competitiveness, competitiveness estimation, estimation 
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Abstract 
The article explains the necessity of territorial marketing as an effective 
instrument of regional policy, aimed at innovative socio-economic development. 
The author emphasizes the importance of this tool for the industrial company 
towns, as an example of municipalities of the Kemerovo region, and also points to 
the importance in this process of inter-municipal integration. 
 

:  , , 
, , . 

Keywords: territorial marketing, company towns, industry, innovation 
development, inter-community integration. 

 

 

,  

. , 

mailto:smirnova_olesya@mail.ru


650 

 

 

, . 

,  

 [1].  

. 

 

;  

,  

, ,  

. ,  

. ,  

.  

 

,  

.  

 

 

 

,  

, ,  

, ,  

.  

,  

.  

 

. ,  

 

.   

 



651 

 

.  

2006-2008 .  

,  

,  

,  

.   

 

,  

, .  

,  

 460,  25 ,  

 40  [2].  

.  

, ,  

,  

 ( ),  

, ,  

.  

. 

 

 – 49,8%,  

.  

 

 [3]. ,  

 

, .  

 

:  

,  



652 

 

;  

,  

, ;  

 

,  

. 

 2009  

,  , 

.  

 (  

,  

), .  

,  

.  

,  

.  

 

, .) .   

 

. 

,  

,  ( ) « »  

.  

,  

 

 

. , ,  

 (  

). 



653 

 

 

,  

 

 

, . , , 

,  

, ,  

.  

-

, , 

,  

.  

: 
1. .  

:  …. . . : 08.00.05. [ ]/ . 
.- : , 2004. - 

. 120. 
2. : ? [ ] / .: 

, 2008. - . 36-37.  
: http://www.regionalistica.ru/ projects/ detail.php? 

ELEMENT_ID=385. 
3.  

 2007-2012 . [ ]. : 
http://www.ako.ru/Official/gubernator.asp.  

 
: -mail: starchenko-elena@yandex.ru. 

.: +7(384)374-63-20 
 

 
 

 
INTERNET-MARKETING SPECIFICS ON THE FOREIGN LANGUAGES 

MARKET 
 

. , ,  « »,  –  
. , . 

 

http://www.regionalistica.ru/
http://www.ako.ru/Official/gubernator.asp.
mailto:starchenko-elena@yandex.ru


654 

 

 
A.V. STOGOVA, Postgraduate Student, Marketing Department, MATI – RGTU 
named after K.E.Tsiolkovsky 
 

 
 -  

.  
 - 

. 
Abstract 
The article examines specific features of Internet-marketing of an enterprise 
operating on the foreign languages market at strong concurrence conditions. The 
paper gives some evidences of efficient Internet-marketing complex construction 
and the problems rose on the way of its realization. 
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Abstract: 
The authors examine the prerequisites of appearance and special feature of 
innovation components of post-modern marketing based on the example of lateral 
marketing - as marketing of the search for the solutions   by nonstandard methods, 
based on the lateral (illogical) thinking, where the innovations - this the result of 
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the interrelation of two ideas, which, in principle, do not have explicit and direct 
coupling. 
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Keywords: post-modern, marketing, innovation, user, lateral thinking, lateral 
marketing, creation, brand, information society, strategic competition, loyalty, 
sociocultural space. 
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Abstract 
In article reveals the role of region scientific elite in the formation and 
development of innovative ideas and innovative-active organizations. Political 
responsibility of the region management is defined at the formation of business 
incubators and technoparks. The basic directions in the development of innovative 
structures are formed in the conclusion. 
 

: , , 
, , , 

. 

http://download.nehudlit.ru/nehudlit/self0019/160107_ratnikov.rar
mailto:ritusik06@mail.ru


669 

 

Keywords: innovative infrastructures, a business incubator, innovative-active 
organizations, a transfer of technologies, technoparks, an innovative 
infrastructure. 

 

 

, 

 

.  

 

. 

 

:  

,  

, . 

 

60 .  7 . 

,  – .  

 

. . 

.  

 900  4 . . 

 

 29  (11  18  

)  10 .  – 

,  

,  

,  

,  

. .  



670 

 

,  

 10  2008 -558  

1  2009  30  

 60 .  

,  

.  

 

, 

, , 

, ,  

, . 

 

. 

 2009  

,  

 

,  

 

".  

,  

, -

, ,  

. 

 2009  176  

,  

,  – , 15% , 

 

, .  



671 

 

 

 2009   36,2  .  ,   5,8%   

 17,2%  

.  

 2,6 . 

,  –  

, 36,0% – , . 

 10,7 . ,  99,3% 

, 0,4% – , 0,3% 

– .  

 (57,2%)  

. 

 2001-2008  67  

,  

.  

.  150  

 6,8 . ,  

 – 70,5% (  

, ,  

.), , , 

 –  ( , 

,  

).  

.  

 

 (  

, ), 

 

 98,3%.  197 . 



672 

 

,  100  

 29 .  

, 86,0% 

 

, 84,0% – .  

 WEB- .  95,0% 

 

,  

, .  

 2009  

,  

.  2 

 2009  336  

 2012 . 

 24  

2009  484  

, , 

,  

 

.  

 15  2009  143  

 

 

 

.  

 

.  

 500 . .  

 24  2009  71 



673 

 

 

.  

, 

, ,  

.  « » 

.  2009  

»  

»,  

» .  « ». 

: 

 « » -  

,  

, 

,  

,  

,  

»  

.  

.  2008  « »,  

,  «10  

  ».  

 « »,  « »  

.  2009  « ». 

 2009  

.  6  1  

,  "  

" ( ),  

" 

),  " " ( ),  " " ( . 



674 

 

),  " " ( ),  

" ( ),  

 ( ).  

 

 

"  

,  

,  

 

.  

 2009  

 2008-2010 ,  

 

 " ". 

 23  10  

, .  

,  

,  2009  1,04 . . 

 

,   

200 .  100  

. 

.  

, , 

.   

 

,  ,  

. 

 



675 

 

: e-mail: tarasova-av@yandex.ru 

: +7(347)645-27-30 

 

 
 

 
IMAGE AND REPUTATION MANAGEMENT TECHNOLOGIES OF A 

COMPANY IN THE SYSTEM OF INNOVATIVE MARKETING  
 

. ,  
,  « -

», .  
 
L.G TITOVA assistant vice-rector for research work, docent, All-Russian 
Distance Institute of Finance and Economics 

 
 

 
,  

 
.  

 
.   

Abstract 
Image and reputation management technologies of a company are given the 
grounds for as an inherent part of marketing innovation; content and core of these 
technologies are considered in conceptual and phenomenological aspect. The key 
role of the considered technologies in getting additional profit by a company and 
formation of consumer’s loyalty are exemplified.  
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Abstract  
The article defines the general concept of innovative marketing, and also its role 
of development of small and average business. The estimation of existing position 
of Russia in the world innovative market is given here. Basic elements of 
formation of the state support to the organizations which are engaged in 
development of innovations are designated. The final part of the article formulates 
basics features of formation of innovative marketing in Russia are formulated. 
 

: ;  
; ; ;  

. 
Keywords: innovative product; object of innovative marketing; innovative 
potential; life cycle; innovative way. 
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Annotation 
The article explains that the social and environmental marketing is the most 
optimal tool for socio-economic development from the perspective of sustainable 
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natural resources and the need for further development of environmental business. 
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Abstract 
The article concludes the main role of education on the market of professional 
education and in social sphere at all. Forming the terms of adaptation education 
for real economy. 
Given  the  main  principles  of  education    terms  like  mixed  welfare  which  can  
make full characteristic of specific their production and using. 
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Abstract 
The situation in the residential mortgage market in 2009 has been described. It has 
been supposed to highlight the applicant individual characteristics for opening 
new perspectives in market development. The scheme of criteria and risks, which 
allow detailed characterizing of potential borrower, has been presented. 
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Abstract 
The article considers the priority kinds of activity of the modern high school, 
connected with necessity of the conforming to the international quality standards 
of training, and the key competences of graduates-specialists claimed on the 
international level. Integration of high schools into world economic and 
educational space is considered as one of the important factors, influencing actual 
competences of specialists forming. 
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Keywords: high school, key competences of specialists, science and business 
integration, informatization, high school marketing, international integration, 
economic and educational space. 
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PROBLEMS AND PROSPECTS OF USE OF INTERNET-

TECHNOLOGIES IN SPHERE OF TOURIST SERVICES OF RUSSIA 
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Abstract 
In article essential problems in the field of use of Internet-technologies in Russia 
are considered, the gained effect after introduction and application of modern 
Internet technologies in various fields of activity of travel agencies is defined and 
prospects of development of the given direction are established. 
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Keywords: the Internet, technologies, the company, tourism, a tourist product, a 
site, management, information system, introduction, marketing. 
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Abstract 
In the article the role of innovation processes which influence the development of 
the tourism in modern conditions is defined. The main tendencies of innovation 
activity in touristic business are shown. The analysis of touristic firms’ 
competition ability factors is conducted.  
 

: ,  
, . 

Keywords: innovation activity, the effectiveness of innovation inculcation, the 
mechanism of innovation realization. 
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Abstract 
The paper addresses the issues of product innovations market launch, the 
relationship between Cost/Function Analysis and innovative marketing categories 
of Value Consumption Mean and Mass Consumption Mean, the conceptual 
construct for innovations launch in service industry is suggested. 
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Abstract 
Increased competition in the market of consulting services makes it necessary to 
develop new approaches to ensure long-term competitive advantage. The article 
deals with important aspects of developing and implementing ways to improve the 
effective consulting services in the innovation economy. 
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Keywords: consulting, competitiveness, strategic competitiveness, efficiency 
consulting services. 

 

 

.   

 

mailto:skazak@inbox.ru


733 

 

,  

. 

 

. 

, ,  

,  

. 

 – ,  

 

,  

,  

 [1]. 

 

, : 

, , IT- , HR- , 

 PR, , 

, , , -

, , ,  

. 

 [2]  

 

 

.  

 

. 

 [3],  

:  

.  

10% ,  



734 

 

.  (5 – 6%)  

 ( ), , .  

 (3,2%)  

) (2,7%) . 

 

.  

2000  2008  (  

 « »)  3,3 .  77 . 

.  2008  

 17%.  ,   

2008 ,  

. [4] 

,  2009 

 

, .  

 150  

 5%. : 

 –  (  

),  

. [5] 

 

. [6]  

 2009  

.  

:  

 1051 .  ,  ,   2008 

. 

 

 (  123%)  –  30%.  



735 

 

:  (-67%)  

 (-20%), 

 

.  

 

. 

 2009  

,  

, ,  

. , , -

. 

 

 –  

,  

.  

,  

 

, , ,  

. 
1  

, .  

 

                                                             
1  ( . effektus) – 1) , ; 2) , 

, , ; 3) ,  
 [7]. 

 – ; , 
;  

 –  
 [8]. 

 



736 

 

, ,  

-

.  

,  

,  

. 

,  

,  

 [9]. ,  

  

,  

: 

1. . 

 

,  

 

. ,  [10]  

 

 

.  –  

,  

. 

 

,  

,  

. 

2. . 

 

,  



737 

 

: ,  

, ,  

,  

,  

. 

3.  

. 

, ,  

 

. 

4.  

 

. 

 

,  

,  

 –  

 

. 

: 
1. , . .  

 / . .  // ,  2(93). – 2007. – . 48 
2.  ,  .  .   /  .  .  .  –  .:  

, 2009. – . 10 
3. , . .  :  

 /  .  .  ,  .  .  .  –  .:   
», 2005. – . 18 

4.  ,  .  .   /  .  .   //  ,   13  
(652). – 6 – 12  2009. – . 82 

5. , . . . – : 
http://www.expert.ru/printissues/expert/2010/14/nesvoevremennue_sovety/ 

6. , . . – : 
http://www.expert.ru/printissues/volga/2010/29/ozhidali_hudshego/ 

7. . – .: ., 1988. – . 609 

http://www.expert.ru/printissues/expert/2010/14/nesvoevremennue_sovety/
http://www.expert.ru/printissues/volga/2010/29/ozhidali_hudshego/


738 

 

8. , . .  / . . . – 
.: , 2006. – . 775 

9.  ,  .  .   /  .  
. – .: . . . – .: , 2005. – . 43 

10. , . .  / . . , . 
. . – .: , 2004. – . 177 

 
: e-mail: eu_kovtunenko@tolgas.ru 

: +7(482)22-98-16 
 

 
 

 
UNFORMAL ECONOMICAL RELATIONS IN ENTERTAINMENT OF 

ORGANIZATION 
 

.  « » , . 
 

.  « »   
», .  

 
O.A. LIPOV assistant of TISBI, Kazan 
S.S. OSTANINA professor of departure of economy, Kazan 
 

 
   

.  
. 
 

 -  
.  

,  
. 

Abstract 
In article we show the practice of contemporary crime responsibility of making 
crime. For making safety done all kinds of contacts with law-enforcement 
agencies 
that is made leakage information from organs and it means using 
contrarrangements from the side of organizing criminal. Makings the main ways 
for removal in law activities, which made bad influence on economical relations. 
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Abstract 
Modern service industries characterized by mobility and response to 
environmental changes. Especially for tourism. Tourist activity tends to consider 
all customer needs. Therefore, it can be characterized as "innovative capacious". 
Another important factor is the regional aspect, which can create premises or 
complicate the task of business development. 
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Abstract 
The article shows the relation between the competitive ability and quality of  
educational service given by a higher  educational institution and offers the 
innovative model-hierarchical model of the quality system of the higher 
educational institution. In conclusion some recommendations concerning the 
introduction of the given development are presented. 
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Abstract 
Transition to the market have led to social shocks, unemployment occurrence, 
crises of non-payments, vulnerability of citizens. For working out of ways of an 
overcoming the crisis it was necessary to investigate practice of the decision of 
social problems. 
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Abstract 
The article focuses on significance of potentials in Higher Institutions to achieve 
competitive advantages on educational services market. The article examines 
cause-effect relationship between innovation and competitiveness and analyses 
current methods of evaluative potentials. In conclusion the author defines basic 
tendencies to improve the methods of assessment. 
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Abstract 
The article analyzes modern trends of the development of warehouse services. It 
also investigates a question of value-added services by way of example of 
warehouse services market. 
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Abstract  
The construction principles and the basic results of introduction of distance 
learning system in MAI branch «Voskhod» in Baikonur are considered in the 
article. The short characteristic of the basic components, namely, the distance 
learning and testing subsystem, the monitoring of the level of satisfaction 
subsystem, the measurement and the analysis of distance learning quality 
subsystem is given. 
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Abstract 
One of the chief problems of Russian insurance market is the issue of developing 
effective mechanism which allow retaining clients portfolio. However insurance 
as a field of economic activity have a number of features which make maintaining 
customer fidelity difficult. The article considers the basic problems of creating 
clients’ loyalty towards an insurer and proposes a method to solve them.  
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Abstract 
The article defines the role of innovation in crisis management in tourism, given 
the definition of crisis and crisis management, determined the object of innovation 
in crisis management. There is the conclusion about the value and profitability of 
crisis management at the enterprises of the tourism industry. 
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Abstract 
The article deals with the main approaches to benchmarking managements in 
communications concerning existing competition. The main stages in the 
development of benchmarking allowing to study the environment and solve the 
problems that communication businesses are facing in order to attract greater 
numbers of consumers. In conclusion the article determines the main tools of the 
processes to accumulate strategic interests of communications businesses 
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Abstract 
In this article technology of corporate governance which have proven effective in 
business, considered as a tool for innovative development of the university. 
Description of the key technologies - the identification of stakeholders is also 
provided. Detailed  discussion of the internal  university stakeholders of the 
university as a link that takes major decisions, including those focused on 
innovative development of the university is also given in the text. There are 
recommendations to improve the quality of their relationships in the article. 
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Abstract 
The increasing the part  of independent work in the conditions of the growing 
using of new technologies and also having some difficulties of its organization 
among students lead to the necessity of the consideration of management of the 
independent work of students in the general system of quality operation in high 
school 
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Abstract 
The article defines the role of innovation in today's society. The trends of the 
development of innovations in banking services. Considered remote banking 
services, indicate the advantages and disadvantages. Draw conclusions about the 
process of innovation in banking services. 
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Abstract  
Few enterprises of Russia have strong innovative potential, but can use it 
effectively even less. The problem is connected with absence of complex 
researches, methodological workings out and conceptual approaches to an 
estimation of innovative potential and efficiency of its use, especially in hotel 
business 
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Abstract 
 In the article are considered the strategy of active development of modern 
industrial enterprises, where the base is innovation’s, as the most important factor 
of maintenance competitive advantage, and also necessary condition of 
modernization of economic. Is offered use of innovation in manufacture and  
management of enterprises by means of introduction of high technologies by way 
of development of inside potential and own resources.  
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Keywords: The strategy of active development; the innovation’s; the 
modernization; high technologies in economic; use of innovation in manufacrure, 
management of enterprises. 
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Abstract 
The article defines the communication between the chosen speciality and future 
social guarantees. The article also identifies the features of the high school 
development programs for students of preferential groups. The article tries to 
analyze the priority of technical education. 
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Abstract 
High rate of reformation, new form of educational service create are describe the 
necessity of market’s process deep research, development of economic-organizing 
gear direction improvement and their functioning. This paper considers the 
innovative strategy for development of high educational establishments. The 
systematization of innovations which were used in educational institution is 
proposed also. 
 

: , , , 
, , , 

. 
Keywords: innovation, education novelty, technology, systematization, 
educational structure, perspective specialty, competitiveness. 
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Abstract 
The article considers the problems of small and medium business functioning in 
the modern conditions. The necessity of improving the service sphere 
infrastructure is determined through creating the regional outsourcing center for 
needs of small and medium-sized enterprises. In addition to the existent functions 
of outsourcing center it is recommended to add marketing for the complex 
solution of small and medium businesses. 
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Keywords: market infrastructure, outsourcing, outsourcing center, small and 
medium business, marketing. 
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Abstract 
This article explores the concept and the essence of effective use of staff 
development in hotel - restaurant complexes. The brief history of the phenomenon 
of motivation and research in this area of staff development is presented and the 
need for motivation in modern system of management and personnel work is 
discussed. Finally the motivation is considered as an element that will improve the 
work output of company personnel, which is an essential element of increasing 
the efficiency of employment potential of companies. 
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Abstract 
The article defines the role of integration of the automated systems of complex 
management, implemented in the network of Multi-level Government Healthcare 
systems. The article also describe how these systems interact with each other on 
the sub-levels of integrated management. The article has include and descript the 
math synthetic model of interaction between systems with each other on different 
levels. It has a reflection of the full block diagram of an integrated management, 
and identifying of the effect of holding up of the project implementation. In 
conclusion it has formulated the development and distribution of the systems 
within the healthcare industry. 
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Abstract 
In article the concept is considered «Information competence», the structure of 
information competence, reveals specificity of formation of IT competence of the 
future expert owning a new information technology, getting a special role in 
innovative development of a society, and applying computer means for 
development of optimum administrative decisions. 
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  . 
Keywords: information competence, IT competence, an information technology, 
acceptance of administrative decisions, a role of an information technology of 
innovative development of a society. 
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Abstract 
The article discusses the ways of improving of the management of industrial 
enterprise. In the article shows, that it is an automated system to support decision-
making is the basis for constructing a model of continuous integrated 
management. 
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Keywords: management model, continuous, integrated, effective management, 
industrial enterprise 
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Abstract 
Time-management is the popular tool for improving personal effectiveness. 
Development of information technology provides more opportunities for rational 
time planning for managers. In particular, the use of electronic gadgets and 
software for personal computers and laptops are capable to improve manager 
efficiency further. 
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In article approaches to concept «an information society» reveal, transformation 
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Abstract: 
We compare four different models of mobile telephony diffusion in Russia. Our 
new diffusion model uses a linearly growing dynamic market potential and a 
household as a decision unit. A closed-form solution involving Dawson integral is 
obtained. Our model successfully explains three types of sociological survey data: 
mobile phone personal ownership, usage, and household penetration. 
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Keywords: mobile communications, diffusion of innovations, sociological 
surveys, Dawson integral 
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Abstract 
In article questions of designing of structure of the distributed automated control 
system are stated by training process. The block diagram of management is 
resulted and described by training process. The base set of possibilities which the 
automated control system of training process should possess is described. 
 

: , , 
, . 

Keywords: training process as system, the automated system of education, 
functional elements of education system, the management scheme. 
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bstract 

The article defines the role of information technologies (IT) in the management of 
a human resource of the modern organization. The article also identifies Human 
resource management problems in the large organizations, basically legally and 
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territorially distributed, and possible ways of their decision by implementation of 
the automated human resource management systems (HRMS). The article 
considers the history of development of functionality HRMS on an example of 
development of the organization, its requirements to itself, the personnel. 
 

: ,  
,   

,  
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Keywords: information technologies, human resource management, automation of 
a human resource management, automated human resource management system. 
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APPLICATION OF MODERN INFORMATION TECHNOLOGY FOR 

PLANNING OF DEVELOPMENT OF ELECTRIC NETWORKS. 
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Abstract: 
In article the review of modern software products for modeling of development of 
electric networks is presented. The comparative table of two most multipurpose 
complexes (NEPLAN and DPLAN2) and as researches are summed up is resulted 
and offers on updating are made. 
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, NEPLAN,  DPLAN2.  

Keywords: planning of development of electric networks, electronetwork 
company, NEPLAN, DPLAN2.  
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Abstract. 
The article studies the opportunity of maximizing human factor in terms of 
engineering science. The system of the management of knowledge’s quality is 
offered. The management of knowledge’s quality is considered to be the 
theoretical basis for the reengineering of human factor in terms of the changes in 
the technologies and exit from the global financial crisis.  
 

: , , 
, , . 

Keywords: modernization of the economy, human factor, reengineering, 
management of knowledge’s quality, innovation technologies. 
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Abstract 
The meaning of information in controlling activity of the industrial enterprise is 
under consideration in the article. The problems of informational providing in the 
system of the sale production have been studied. The characteristics of the data 
capture in the realization of controlling gear have been formulated. The data for 
study about the level of providing economical information by managers have been 
represented. 
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Keyword:  controlling, information management, marketing, management 
solution. 
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Abstract  
The article describes the technology of cloud computing. A classification of cloud 
computing. The advantages of using them for large and small businesses over the 
traditional way of  building the information infrastructure based on the analysis of 
the dependence infrastructure cost and time of its construction from its actual use. 
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Keywords: cloud computing, information infrastructure, infrastructure as a 
service, platform as a service, software as a service, innovative infrastructure. 
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Abstract 
The article identifies the key principles of governance model the behavior of 
consumers based on personalized values. Taking into account the principles of the 
concept, which can be used for small business. 
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Abstract 
The article is devoted to new methods, which should be used to improve 
traditional areas of investment analysis. In this research the classic methods of 
investment analysis are considered with negative views. The model, which based 
on optimal control theory, is compared with traditional simulation modeling task, 
used to forecast investment project cash flow. In conclusion perspective directions 
of product strategy model based on optimal control theory are formulated. 
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Keywords: optimal control theory, simulation modeling, investment analysis, 
enterprise control, cash flow, production costs. 
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Abstract 
The article is about the main aspects of financing innovation projects. The article 
shows us, what problems investors are expected while financing innovation 
business. There is also the question that the new form of organization 
management is necessary. 
 

: , SWOT- , , 
, , , ,  

, . 
Keywords: investments, SWOT-analyses, organization structure, financing, 
business, innovative economy, know-how, venture capital, start-up. 
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Abstract 
The article deals with multivariable control model portfolio of stocks with the use 
of multipliers. The model realized an opportunity to consider several factors. 
Since the asset is characterized by a set of indicators in "beta", each of which 
represents the sensitivity of the asset to a specific factor and characterizes the 
systematic risk associated with the effect of this particular factor, and residual 
income. 
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Keywords: stock market, financial multipliers. 
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Abstract 
In article financial  derivatives are defined as innovative institutional  form of the 
fictitious capital having essential influence on  financial stability and a risk level 
in the capital markets. Errors in use derivatives on the eve of financial crisis of 
2007-2009 and a perfection problem institutional regulations derivatives are 
analyzed. 
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Keywords: The fictitious capital, innovation, derivatives,  risk, macroeconomic 
regulation.   
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Abstract 
In article questions of development of investment process in rossi and including in 
the tourism industry are considered, the factors promoting development of 
investment processes in regions are proved 
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Abstract 
The  article  describes  the  modeling  process,  GARCH  (1,  1)  rate  volatility  for  
countries with developed and developing economies. Formation of an 
international portfolio of stocks with the lowest average volatility. 
 

: , , . 
Keywords: stock market, volatility, diversification. 
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 1. 

 GARCH (1,1)  10 : 

 RF IN BR CH SK US 
b0 2,572 1,202 2,261 1,971 2,318 1,058 
b1 0,164 0,112 0,008 0,173 0,182 0,0684 
a1 -0,00061 -0,00252 -0,00481 -0,0131 -0,00906 -0,02552 
b0 UK FR GE JP   
b1 0,658 1,233 1,058 0,254   
a1 0,243 0,096 0,053 0,174   
 -0,01719 -0,01843 -0,01006 -0,0081   

 

,  

 (2),  10 .  

,  

. 

 2. 

 2. 

 10 : 

 RF IN BR CH SK 

Mean (ht 2) 8,578 5,125 9,078 13,955 15,302 

 US UK FR GE JP 

Mean (ht 2) 3,586 3,091 4,806 4,907 3,486 
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  ,  –  

,  
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Abstract 
The article discusses the content of business organization stability in the market 
economy in terms of two forms of organization existence – functioning and 
development. The article also contains theoretical analysis of the concept of 
«business organization stability». The article introduces and analyzes such 
concepts as «current stability» and «strategic stability» – two forms of total 
organization stability. 
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Keywords: business organization stability; functioning and development of 
organization; current organization stability; strategic organization stability; total 
organization stability. 
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Abstract 
The article discusses the financial aspects of the implementation of investment 
projects in the field of innovation. Describes the main economic indicators of 
innovation. Defines the basic principles and rules for an approach to the analysis 
of investment projects in the field of innovation. 
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Keywords: cost-effectiveness indicators of innovation; integral effect (Eint), 
profitability index, payback period (To); rate of return (fp); basic rules and 
principles of investment policy. 
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Abstract 
The article addresses the problem of dependence of domestic industries from the 
related loans, considered the efficiency and technological level of such loans, as 
well as reveal the reasons for lack of interest in lending to industrial enterprises 
from domestic banks. 
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Abstract 
One or another model of strategy generation can pretend on the completeness only 
providing that it contains answers for the questions concerned with different 
spheres of activity. The setting of only financial objectives is not enough if it is 
not clear how to reach them. The same way the setting of isolated from each other 
targets will be not exactly correct.  In this case interrelations between discrete 
targets and their interactions remain unimpaired. It appears the necessity of 
accounting of all important (relevant) aspects of business activity. In view of the 
foregoing it may be concluded that it’s necessary to develop balanced scored card. 
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Keywords: balanced scored card; clusters; formations of integration. 
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Abstract 
The article is considered use value based management by working out of strategy of 
development of the enterprise. Tendencies and lacks of use of model of the 
economic added cost are revealed at acceptance of the well-founded strategic 
decision. Use of system of key indicators of efficiency in a combination to model of 
the economic added cost is considered. 
 

: , , , , 
, . 

Keywords: strategy, value, cost, management, investments, economic value added 
alternatives, key performance indicators.  
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Abstract 
The article considered the mechanisms of government support of investment 
projects in innovation sphere and there trend perfection. Consequently, scientific 
problem is determines about evolution of government financing system on 
innovative activity and innovative process management. The article defines the 
perspective investment trends to development and a new knowledge reception in 
such significant social area as education. 
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Keywords: innovation sphere; investment project; mechanism of government 
support; government financing system; innovative activity; innovative process; 
innovative process management; education; perspective investment trends; new 
knowledge reception. 
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 8.0». 

Abstract 
Experience of conducting the integrated method of forming and taxable surplus 
accounting in program complex Abacus of firm "Omega" is stated. Efficiency of 
this method consists that accounting and tax accounting are led in uniform 
information base that excludes duplication and an assumption of errors at a 
parallel method of conducting accounting and tax accounting in a configuration 
«1 : Management of production enterprise 8.0». 
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Keywords: the integrated method, uniform information base, off-balance 
accounts for tax accounting, a taxable surplus directory, the sheet of transactions 
on codes of a directory of taxable surplus, tax accounting registers, the tax 
declaration on the profits tax of the organizations. 
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Abstract 
In article is defined process of the estimation venture project and are considered 
methods of the estimation venture  projects, which are used in foreign and russian 
practical person. 
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Keywords: venture, methods of the estimation, discounted cash flow; option 
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Abstract 
The article concerns the problem of low efficiency of managing entity and 
analyses the process of preparation realization and financing of investment 
projects. Comparitive analyses of main indicators of investment project efficiency 
for two scenarios for its realization let formulate conclusions about the role of 
innovational business ideas in increasing the project commercial potential. 
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