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Abstract 
Nowadays systemic interactions subjects of marketing space of territory are 

an essential object of the researches, devoted to the spatiotemporal paradigm 
application in the context of market relations development in Russia. The main 
advantage of the scientific research area, which is based on the spatial approach, is 
its interdisciplinarity and ability to take advantages of systemic approach and 
synergy effect in the study of issues related to the spatial organization of economy 
and management systems, including marketing systems. The paper considers the 
improvement of approaches, forecasting and hybrid modeling methods, taking into 
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account their dynamics, measurability and evaluation of factors influencing on their 
spatial relationship and effectiveness of market subjects interactions. 

 
 

 
 
Keywords: marketing space of territory, spatial economics, systemic 

marketing research, marketing spatial system, architecture of marketing 
information system, hybrid models and systems. 
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Abstract 
This article is devoted to one of the most important characteristics of 

economic units known as competitiveness. The feature of this article is that 
competitiveness increase is considered through the prism of marketing tools that 
modern companies can use in their activities. The authors suggest that the most 
important tool is brand or an outstanding product that is able to form positive 
customer attitude. In their article the authors conclude that consumer loyalty is the 
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key to the success of any company, and therefore firms need to use a whole variety 
of marketing tools in their policies aimed at their current and potential customers. 
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Key words: competitiveness, marketing tools, brand, customer loyalty, 
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Abstract 
This article presents the results of market research of tourism services of the 

city of Yaroslavl on the basis of comparative analysis (2012 and 2015). 
Characterized by socio-demographic changes, the evolution of preferences and 
motivations of consumers in the planning of recreation and tourism. Special 
attention is paid to the impact of these changes on the marketing policy of tourism 
companies. 
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Abstract 
The article reflects the results of marketing research concerning the 

consumers attitude towards the services of the dealership in a major city. Revealed 
a demographic profile of buyers and the reasons for the choice of dealership by the 
consumer. Conducted a SWOT-analysis of threats and opportunities, strengths and 
weaknesses to develop strategies and activities aimed at improving the image of the 
dealership. 
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Abstract 
The article considers the special marketing and logistic position of the 

Smolensk region, the importance of the transport sector for the effective 
development of the region. Determined the importance of serving the transport 
industry subsystems, especially shops of automotive spare parts for commercial 
vehicles and the importance of the formation of their optimum marketing price. 
Reveals the link between marketing prices, formed with regard of logistic costs, 
and competitiveness of the reviewed products.  
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Abstract 
The article describes the basic conditions for realization of the concept of 

preservation of capital. The article revealed that a key challenge in this case is to 
achieve effective management of the expenditure of funds related to real estate. 
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Abstract 

current defenition which is the most suitable according to the modern conditions of 
the territorial policy. The article also identifies tha main factors contributing to the 
formiration of agglomirations and views the main phases of this process. The 
article describes the main achievements made by Russia in its new history in the 
sphere of  formation of agglomerations and identifies the main challenges in the 
further development of the process. Also in the article the agglomeration is 
considered to be an instrument of anti-crisis and modernization policy.  
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Abstract 
The key-competencies of the territory were determined in this article on the 

basis of current practices of the assessment competitiveness analyses: 
innovativeness, investment development and creativeness, ability to provide an 
effective realization of territorial potential. 
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Abstract 
Paper describing the author's view on the role of world-class universities as 

a unique local, can become the subjects and objects of marketing territories. In 
terms of the these marketing concept  the authors described the communication 
tools of branding places. Authors developed and described a modern arsenal of 
converged communications. The need for contiguous in its aspect of traditional 
communication the author explains how to change channels, suitable for recipients 
of branded messages and changes in the preferences of the consumers themselves, 
which these messages are sent. 
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Abstract 
The article defines the role of marketing in socio-economic and investment 

development strategies of Russian regions. The necessity of improving 
management level professionals who are engaged in the marketing areas. 
Considered possible implementation of technology franchise for the training of 
specialists carrying out work in the field of marketing. The benefits of franchising 
as a means of commercialization of results of educational activity in the field of 
territorial marketing. 
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This publication describes recommendations for customer relation 
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Abstract  
The article defines the importance of a regional brand dairy industry to 

increase the efficiency of companies. Conclusions based on the results of a study of 
the dairy market of Bashkortostan. The analysis and comparison of market  
INDICATORS brand-oriented companies and do not have a brand. The technique 
and results of marketing research of consumer choice. 
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Abstract  
The article is devoted to the organization of navigational activities and ways 

to improve its effectiveness. A key element is neuromarketing technology to the 
design phase navigation system to determine the extent of its adaptability to the 
users. Profiling allows to design the route of the audience of residents and visitors 
to meet their needs. 
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Abstract 
The article discusses the effect of a complex of marketing tools in the DIY 

retial in the Russian market. The article analyzes the pricing strategy and its 
implementation mechanism in the DIY retial by the example of the French 
company Castorama Rus, operating on the Russian market of building materials. 
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Abstract  
In article the problem of the high competition in the market of foodstuff is 

lifted, need of the organization for the region of effective process of management 
of marketing and branding as one of the priority marketing directions is proved. 
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Abstract 
The article examines the functions of product packaging at the present 

stage, shows the multidimensional nature of packaging for the various stakeholder 
groups. The necessity of the integrity and consistency of the concept, combining 
the aesthetic, marketing, organizational, economic, legal, technological, technical 
and social solutions. 
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Abstract 
The article discusses the main issues of marketing research (MR) quality. 

The authors examine the conceptual aspects of standardization and certification of 
MR. The article offers two ways to promote the project of voluntary certification of 
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Abstract 
The article discusses the main trends of pasta market and its dynamics in 

recent years. The article presents an analysis of such indicators as imports and 
exports of pasta. The authors identified the main leaders on the market and 
reviewed the main indicators of their operations. The article defines the necessity 
of state support of pasta manufacturers as an important direction of development of 
the industry. 
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Abstract 
The article is devoted to the study of issues of improving the technical, 

organizational and economic basis of the production system of machine-building 
enterprises. A necessary step in the integrated development of the enterprise 
authors define the formation of a modern organizational and economic system of 
production infrastructure. Includes a tool, repair and energy, transport and storage 
software production and other areas of industrial infrastructure development, it can 
improve the socio-economic efficiency of the entire enterprise. 
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Specifics and main challenges of project management of private-public 

partnership are considered in the article, intrinsic risks are found out under current 
Russian economic conditions. Up-to-date marketing technologies and techniques 
are presented as effective risk management instruments during private-public 
partnership program implementation. 
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The article is devoted to a problem of management of stakeholders 

involvement into interaction with the company which is carrying out the project. 
The authors examine the types of involvement of stakeholders and recommend 
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Abstract 
The paper is focused on the analyses of the practical experience of creating 

innovative integrated structures in Russia. It is considered that integration has 
contextual and spontaneous characteristics. The mechanism of creating innovative 
strategic alliances neglects the marketing tools, thus revealing the problems of 
efficiency and lack of perspectives for further development. The paper suggests the 
way of building an alliance by means of applying the marketing tools. 
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The article describes problems connected to the high level of discontent of 
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Abstract  
The article extends and substantiates the concept of complementary additions 

in relation to regional preconditions for increase of territorial investment appeal, 
also to the development of appropriate forms of activity, and to the directions' of 
business innovative activity formation. The cluster model of regional subsystem 
and SWOT analysis are considered as the key elements in construction of regional 
advantages for the business community. Forest potential is presented as a backbone 
of regional cluster system development. From the standpoint of increasing 
efficiency of private-public partnership the importance of complementarity of 
territorial marketing and innovative marketing elements is emphasized. 
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Abstract 
This article discusses issues related to the influence of the cultural 

environment and the image area on the socio-economic situation within the 
territory, and as a result, its investment attractiveness and development prospects. 
According to the analysis of foreign experience of socio-cultural environment area 
the authors suggest a number of possibilities of creating an enabling socio-cultural 
environment and the image area on the basis of public-private partnerships. 
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Abstract 
The article presents the classification of modern marketing.The article 

shows that the consumer - is still the main element in marketing, but modern 
marketing should seek new mechanisms for the interaction with him.The article 
deals with the main directions of development of marketing, including,  horizontal 
marketing. 
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The author of the article shows the known methods of collecting and 
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Abstract 
The article examines the effectiveness of crisis management at the macro 

level, justified by the need to raise its level. Particular attention is paid to ensuring 
the availability of credit resources for the development of the real sector of the 
economy, improve the feasibility of industrial policy, which is especially important 
in a globalizing world economy; the need to develop integration cluster forms of 
different size businesses, which is especially important in  bankruptcy of a 
significant number  large companies in Russia. Analyzes the impact of government 
attempts to attract private business in the sphere of housing and communal 
services, development of competition in this area. A special place is given to the 
low level of responsibility of Russian business in implementing a set of measures 
to renovate the fixed assets and applied technologies. 

 
 

-

 
 
Key words: Crisis management, government regulation, lack of access to 

credit resources, owners of enterprises, crisis business macro regulation, the 
efficiency of public administration, industrial policy, the bankruptcy of enterprises, 
accounts receivable state, industrial parks, small and medium enterprises, 
competition in municipal economy. 

 

-

 



 

207 

-
 

 

-

 

-
 

 

-
 

-

-

-

 



208 

 

-
-

- 
 

-

 

 

 

 

-

-



 

209 

-

 

 

- -

-

   
 

-



210 

 

 

 
 

 

. 1). 

 
 
 
 
 
 



 

211 

 

, 8, 9] 
-

 / 
-
 

 %  

2005 2013  2005 2013 

 
 14,6 17,4 119,6 100,0 100,0 

 11,0 10,2 93,1 75,3 58,6 

 3,6 7,2 200,0 24,7 41,4 
 

 478,4 401,9 84,0 100,0 100,0 

 358,4 206,0 57,5 74,9 51,3 
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Abstract 
 The article reveals the need for careful consideration of the interests of 

partners in the field of outsourcing services. In a logical sequence the content of the 
concept of marketing partnerships with the illustration of the model of quality of 
interaction between the customer and the outsourcer, as well as the system for 
assessing the quality of interaction.  
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Abstract 
The article reveals the importance of event marketing to generate loyalty in 

the consumers Institute of new items. In a logical sequence presents content of the 
concept of event marketing value of consumer loyalty for the commercialization of 
new products. 
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Abstract 
The article reviews the questions relating to the features of promotion in 

crisis conditions of economic development, discusses the advantages and specifics 
of using shopper marketing. 
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Abstract 
The article is devoted to the important issue of increasing the understanding 

and use of socially significant marketing as a tool in implementing corporate social 
responsibility. In the article reviewed various examples of Cause related marketing. 
The author suggests that Cause related marketing is a powerful strategic tool for the 
implementation of corporate social responsibility. The author suggests that ause 
related marketing is powerful strategic tool for the implementation of corporate 
social responsibility. The article also analyzes the technology of Cause related 
marketing. 
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Abstract 
There is a considerable differentiation of regions on the socio -economic 

indicators in Russia. The problems of different regions are very similar. The article 
highlights the dependence of social stratification on the degree of development of 
regional economic entities. 
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Abstract  
The article analyzes the approaches to the theoretical aspects of the concept 

epts of marketing 
management in the context of the effective implementation of the intellectual 
property results. 
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Abstract 
Within contemporary marketing one of the main goal is still  capturing and 

retaining customers value and even, as Peter Drucker once said,- creating and 
forming your own customer and working out updated instruments for increasing  

by different factors and geopolitical environment. This article describes and 
emotions and experience - where 

customers undertake their final purchasing decisions.  
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Abstract 
Regional competitive potential and fundraising greatly depends on social 

and economical development levels of its municipal units. Modern agglomerations 
are impacted with risks that require detailed evaluation and analysis for future risk 
assessment and minimization. This article suggests regional social and economic 
risk evaluation mechanism. 
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Abstract  
The article deals with the best modern practices in the field of corporate 

philanthropy. The article analyzes the research materials conducted by Association 
of management of social investments and own research the author of the charitable 
activities of small and medium-sized businesses. 
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Abstract 
 The article deals with the problem of customer orientation  in retail. Key 
authors and their contributions to the study of this problem are pointed out. The 
main attention in this article is paid to the most important elements of customer 
orientation with respect to the retail market in Russia, as well as the importance of 
taking them into account. 
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Abstract 
The article analyzes main characteristics of changes in the bank market and 

its dynamics. The purpose of the article is to define basic conditions of using 
managing competitiveness. The author of the article has proven a thesis of 
necessity of financial, credit and operational variables for managing bank 
competitiveness during crisis. 
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Abstract 
Industrial holdings are the largest subjects of economy, the volume of their 

investments in researches and development, innovative projects we mean enough to 
have defining impact on technological development of the corresponding 
industries. In article instruments of stimulation of industrial holdings, such as - 
creation of an innovative platform of holding, as sets of components,   Hau, 
ways of production which will be used as modules for creation of new innovative 
products, and also use of tools of "open innovations", consisting in cooperation 
with the leading third-party organizations, namely the scientific and educational 
organizations, subjects of small and average innovative business and their 
associations in the person of technological platforms, innovative territorial clusters, 
including by means of creation of consortia for the solution of problems of 
technological development are offered; providing for this purpose maximum 
openness of information on investment plans of the company; realization of the 
principles of "open innovations". 
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Keywords: holding, innovations, open innovations, innovative platforms. 
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Abstract 
In the article the author  presents the results of research of the Russian 

market of franchises,  identifies trends in the development of franchise relations in 
the regions.  The author analyses the factors, influencing  on the choice of franchise 
by  Russian businessmen. The author analyzes the directions of the transformation 
of regional cooperation on the basis of franchise. The  author gives the forecast of  
market trends franchises from  2016  to 2018. 
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Abstract 
The article presents the results of research on the socio-economic problems 

of labor shortages in the territories of advanced development, created in the Far 
Eastern Federal District. The conclusions are based on statistical data of Federal 
State Statistics Service, the Ministry of Labour and Social Protection of the Russian 
Federation, the Federal Migration Service of the Russian Federation for the period 
2000-2014. This study demonstrates that the strategy of territorial development and 
attraction labor resources to the regions should be based on the marketing of 
territory. 
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Abstract   
The article discusses the features of tourism products of the Smolensk 

region, and the necessity of effective and proper form. It is proposed to consider the 
product in terms of the positioning of the territory, to identify weaknesses in the 
region. 
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Abstract  
The author explores the important concepts and ideas characteristic of 

modern development of Russian business and some aspects of marketing 
administration that are applied in the marketing practice of successful international 
companies.  
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Keywords: marketing priorities, the transformation of marketing strategies, 

components of a marketing strategy, hierarchy of strategies. 
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Abstract 
The article describes the features of the competency approach to the 

activities of agents advertising publications. The basic reasons for their failed 
operation, as well as relevant competence (abilities, skills, knowledge, skills), 
modern advertising agent. It substantiates the role of knowledge of retail trade, 
marketing and publishing business in the success of the advertising agent. It is 
concluded that the relevant skills are based on the depth of knowledge and a 
constant effort to get ahead of the changing situation on the market. 
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Abstract 
Increase of efficiency and productivity of innovative activity is a priority 

task of the companies of industrial sector. In this regard there is a question of an 
adequate assessment of results of innovative activity of the large companies of 
industrial sector. The technique of a multiple-factor assessment of innovative 
activity of large industrial holdings, which can be used as in the academic 
researches, so in practice for determination of efficiency of innovative activity of 
industrial holdings is presented in article. 
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 Abstract 
The article presents an analysis of the economic state of the regional 

management entity of the Russian Federation - Republic of Crimea. The evaluation 
of the factors that determine the direction of the investment climate, and risk 
hampering the region's economy. The study made recommendations for the 
development of the investment potential of the region.  
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Abstract 
The article defines the role of logistics in the system of public procurement. 

The author identifies the main logistics principles and mechanisms for ensuring 
educational institutions, which plays an important role in socio-economic 
development of modern agglomerations, the necessity of formation of logistical 
subsystem in the system of state orders. 

 

 

Keywords: system of public procurement, procurement of educational 
institutions, logistics concept in the system of public procurement. 

-



316 

-
- 

 
- 

. . 

; 
; ; 

; 
 
  

-

; -

-

. 
.



 

317 

-

 

-

-



318 

 

 

. 
.) [6].

 

 

  

1. . 
.  -   

2. 
 

  
3. .    
4. 

 
 Companies Working Group). : 2012.  

 



 

319 

5. ,  
 http://info.minfin.ru/gdp.php 

17.09.2015). 
6.  

- http://economy.gov.ru/minec/about/ 
structure/depfks/44/201410204 .09.2015). 

 
Bibliographical list 

 
1. Mjasnikova L.A. Sovremennye problemy upravlenija logistikoj: ucheb. 

posobie. SPb.: Izd-vo SPbGJeU, 2014.  152 s. 
2. Obrazovanie v Rossijskoj Federacii: 2014: statisticheskij sbornik.  

Moskva: Nacional'nyj issledovatel
2014.  464 s. 

3.  
4. Sovershenstvovanie processa provedenija gosudarstvennyh zakupok. 

Rekomendacii i materialy, podgotovlennye Rabochej gruppoj promyshlennyh 
kompanij (Industrial Companies Working Group). M.: 2012.  64 s. 

5. Ministerstvo finansov Rossijskoj Federacii,  [Jelektronnyj resurs].  
Rezhim dostupa: http://info.minfin.ru/gdp.php (Data obrashhenija: 17.09.2015). 

6. Ministerstvo jekonomicheskogo razvitija Rossijskoj Federacii  
[Jelektronnyj resurs]. - Rezhim dostupa: http://economy.gov.ru/minec/about/ 
structure/depfks/44/201410204 (Data obrashhenija: 17.09.2015). 

 
  / Contact links  

8 (921) 780-90-10 
xenia.turina@gmail.com

 
 
 
 
 
 
 
 
 
 
 
 
 



320 

-
 

 
OPERATIONAL MANAGEMENT AS TOOL OF A SUSTAINABLE 

DEVELOPMENT OF SOCIAL AND ECONOMIC SYSTEMS 
 

 
 

.  
 

 
T. H. USMANOVA, doctor of economics sciences, full professor 
 
Y. S LISICHKINA, Ph.D., associate professor, head of department  
Financial University under the Government of the Russian Federation 
 

 

-
-

-
 

 
Abstract 
The article deals with the operational management of the control system 

interconnected organizational and functional elements based on documentation of 
business processes, rules, procedures, standardization and unification of business 
processes to ensure the economic efficiency of enterprises and organizations. 
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Abstract 
This article discusses the current trends of antirecessionary marketing and 

management in a small business. The article defines the leading role of information 
and marketing technologies in realization of anti-recessionary actions, presents the 
author's view of the marketing mix in the context of crisis.  In the conclusion the 
article indicated by the prospects of a comprehensive approach to solving the 
problems of small businesses. 
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Abstract  
The article deals with the importance of the electricity sector in the 

integrated development of urban agglomerations in case study of Moscow 
agglomeration. The article deals with the dynamics of the growth of the electricity 
industry in the region and economic development of the metropolitan area. In 
conclusion the article marks trends of Moscow metropolitan area development. 
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Abstract 
The article reveals the dominant factors of management of economic 

growth agglomeration; it is proposed to use the method of interbranch balance 
(MB) analysis, forecasting and optimization of forms of entrepreneurship in 
agribusiness in the region. Research shows the logic diagram of structures of 
management on the basis of inter-industry balances.  
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Abstract 
The article considers the modern company as a whole system from the 

perspective of the owners, staff and managers. The article analyzes and compares 
two approaches to enterprise management: based on centralized control system 
with strict subordination and control which is based on the ideology of internal 
marketing - intra-firm business environment. In conclusion, the article defined the 
benefits and features of the introduction of intra-enterprise environment. 
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Abstract 
The article considers the investment attractiveness of regions and the role of 

the construction industry in it. The article deals with positive and negative aspects 
of the relationship of the region and the construction industry to further improve 
the investment climate in the region. 
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Abstract  
The article discusses the problem of probabilistic correspondences between 

 the ratings of leading international agencies Moody's, Fitch and S&P. The 
analytical method for reconstruction of an unknown rating of investment 
attractiveness for the economic region on the base of known values of other rating 
agencies is suggested. 



356 

 
 

 
Key words:  a rating of default risk, comparative uncertainty, probabilistic 

matching of  ratings. 
 

 

-

  

Moody's, Fitch S&P.  

 

 

 
1. 

 
2.  

 
 

-



 

357 

Moody s Fitch

 
E

Moody s Fitch

-   

 
. 

  

, 

 
  

 

i). 

 

-
 

 

 



358 

Fitch 
Moody s  

  Fitch; 

  Moody s;  

( TE  

   

Fitch ; 

  

Moody s ; 

 

Moody s   

 

 
    

Fitch   

, 

 

 

 

Fitch 

Moody s .  

 



 

359 

 
 

 
-  -   

2. - 
http://www.tradingeconomics.com/country-
24.09.2015) 

- 
  

 

//    3(2015). -
148. 

 
Bibliographical list 

 
1. Bajuk O.A., Brailov A.V., Denezhkina I.E., Zadadaev  S.A.  Prinjatie 

finansovyh reshenij v uslovijah sravnitel'noj neopredelennosti: Monografija. -  M.: 
Vuzovskij uchebnik: Infra-M, 2014.  142 s  

2. Credit Rating Countries List, [Jelektronnyj resurs]. - Rezhim dostupa: 
http://www.tradingeconomics.com/country-list/rating (data obrashhenija: 
24.09.2015) 

3. Zadadaev S.A. Metody strukturnoj dialektiki: [monografija] - M: 
Granica, 2012.  146s.  

4. Osherovich I. L. Analiz verojatnostnyh sootvetstvij mezhdu rejtingami 

-148. 
 

 
8 (499) 277-21-23 
idenezhkina@fa.ru   

 
 
 
 
 
 
 
 
 
 
 
 



360 

 
 

FEATURES OF FORMATION OF THE RUSSIAN IDENTITY IN LOCAL 
MARKETS 

 
 

  
 
I.K. ZAHARENKO, Ph.D, associate professor 
Financial University under the Government of the Russian Federation    
 

 

 
  
Abstract  
The article considers the issues of formation of identity of local brands, the 

analysis of preconditions of development of local markets in terms of import 
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local markets. 
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Abstract  
One of the necessary conditions for increasing competitiveness of the 

Russian regions is the financial provision of their investment attractiveness which 
is particularly important for border territories of the RF. The multiregional analysis 
of the investment attractiveness of the Russian and Byelorussian border regions for 
the period of 2011  2014 allowed the authors to reveal the unevenness of the 
Russian territory distribution based on the predetermined criteria. The investment 
growth rates per capita are determined for every region, which made it possible to 
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Abstract 
The article presents the fundamental analysis of the market of financial 

services. The article according to Accenture highlighted the most important trends 
in the Russian banking market and prospects of its development for 2016. The 
article revealed the specifics of the Russian market, taking into account the demand 
for banking products, deposits and share of deposits in foreign currency. The article 
presents a forecast of the market of financial services in 2016. 
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The article presents the main pricing strategies in the market of banking 

services. Current examples of the practical application of pricing tactics on the 
Russian and international market are considered as well as the features of their 
application. The author proves the importance of a strategic approach to pricing in 
financial institutions, based on the marketing component of price.  
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The article analyzes the economic development of the investment 

attractiveness of the North Caucasus Federal District in recent years, and identified 
factors of effective investment policy. 
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Abstract 
The article defines the role of the automotive company in the industrial 

complex of the region and its impact on the industrial potential and investment 
climate of the region. The article analyzes features of the automotive companies 
geographical placement in Russia, its historical background and current branch 
situation in Saint-Petersburg. 
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Abstract 
In modern conditions, the most pressing issue is the formation of the unique 

competitive advantage of territories. The main objective is to create a regional 
marketing advantages to attract area economic agents that could improve the 
welfare of residents. Timber industry plays an important role in the economy of the 
Kaluga region. However, the unstable situation in the economy due to the global 
financial crisis revealed the negative side in several forestry organizations. 
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Abstract 
The article is devoted to the question of significance of the investment 

project for the region. The article analyzes the qualitative aspects of the investment 
project with the guidance on the planning. The article also provides a model of the 
significance of the investment project for the region. This model shows the 
distribution of the degree of importance of the criteria in the total amount of 
attracted investments. 
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Abstract  
The article describes the model of the complex socio-economic 

development of the region. Authors offer scenarios of development of regions 
taking into account regional features the organization of economic activity, the use 
of natural resource potential and value priorities of social actors in the region.  
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Abstract 
The article defines the direction of the formation of customer loyalty 

programs of the bank, as an important component of bank marketing, taking into 
account the saturation of the market of banking services. In contrast to the 
traditional approach proposed focuses on the needs of clients in the acquisition of 
necessary goods and services, and the organization of banking assistance for the 
relevant transactions. 
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Abstract  
The article examines the main factors of development and regulation of 

foreign economic activity of the North Caucasus region. The article also propose an 
algorithm for analysis of foreign economic activity and possible ways of its 
stimulation. 
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Abstract 
The article discusses the role of the construction industry in the 

development of urban agglomerations, and it is shown that the success of related 
organizations is directly related to the quality of their financial reporting. To 
improve the quality of accounting information of construction companies offered 
disclosure: her actual risk, the cost of funding sources; the proposed introduction of 
a new procedure of recognition of the results of its operations from 2017. 

 
Keywords: urban agglomerations, the construction organization, financial 
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Abstract 
The article shows that in the context of falling consumer demand, 

associated with the stagnation of the domestic economy in a better position proved 
to be the service sector. However creation of novelties and excess of consumer 
properties in services and goods has negative sides for the buyer. In conditions 
when it is difficult to predict reactions of people to novelties, marketing is 
compelled to study behavior of buyers by the methods developed on a joint of 
sciences. Marketing should also change continuously and develop new forms of 
impact on consumers. 
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Abstract 
Creation of additional investment funds and special programs play a 

significant role in the development and implementation of any innovation projects. 
These funds and programs accumulate funds from federal budget and extra-
budgetary funds to finance both research and development and innovation activities 
to utilize the results of this study. 
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Abstract 
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 The article describes the concept of management of innovative development 
of enterprises of tourist business on the basis of IT-startups approach. The article 
describes the structure of interactions of subjects of tourist business in the process 
of creation and implementation of the tourism product. The author presents the 
methods and models of implementation of innovative development, as well as the 
basic features of a start-up project of tourist businesses. 
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Abstract  
The article describes the distinctive features of the components of 

marketing communications - advertising, public relations and direct marketing 
aimed  on  specification  demand  buyers incentives  sales  and  

formulation  public  opinion  in  attitude  goods  and company, its 
issuing. It is proved that in practice they are inseparable, as can happen mismatch 
parts of a single system. 
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Abstract  
The article defines the role of regional tourism in the implementation of 

modern requirements of the graduate training in a regional format. The article 
considers the key task of the educational organization engaged in training for a 
specific region. The author presents the experience of ensuring the development of 
effective educational practices on the example of the university branch of the 
Belgorod region. 
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Abstract 
 The article refers to A.P. Pankrukhin heritage, who pointed out high 
effectiveness of territory marketing time and again. The issue of control of tourism 
development in regions and its perspectives is considered here. The problem is 
topical under current outgoing tourism shrinking, while rich tourism potential of 
Russian destinations can be in growing demand. The analysis of Volokolamsk 
town example shows, that it is too early to say about a control of tourism 
development in regions, just several steps towards the goal have been taken. 
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Abstract 
The article presents the results of research of institutional framework and 

economic methods to increase the competitive status of tourism products of 
Krasnodar region. 
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many forms around the world, from which this article focuses on those that are 
most relevant to Europe and Russia. These programs have a significant impact on 
the image of the universities from which students participate in them, and on the 
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Abstract 
Problems of practical use of one of market segmentation methods  

automatic interaction detection  are considered in the article. The technology of its 
application is shown on the example of the Yaroslavl market of tourist services. 
The received results can be used by tourist agencies and operators at a choice of a 
target segment of the market. 
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The article assesses the current state of the regional scientific and 
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The article describes the methodological approaches to the analysis of the 

factors that affect consumer behavior of tourists. The authors define a prominent 
place of Russia among the countries with the potential growth of tourism, analyze 
the range and diversity of tourism activity of Russians, analyze the factors 
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Abstract 
The Lipetsk region has a fairly wide range of tourist and recreational 

resources. The basis of the development of recreational areas is  the creation of 
tourist-recreational zones (TRZ), which combine the functions of environmental 
protection and tourism systems. These zones can be considered as an essential 
element of effective social and economic development. 
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The article explores the role of managerial staff in the improvement of the 

planning process in the organisation and methods of financial control. Particular 
attention is paid to the disclosure of the specifics of the involvement of hotel 
managers in the process of fulfillment of the annual plan. 
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Abstract  
The article defines the role of marketing in tourism, as well as challenges, 

innovative approaches and perspectives of development of tourism industry in the 
region. 
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Abstract 
The article discusses the concept of gastronomic tourism and gastronomic 

tours structure, distinctive features of this type of tourism from other types of 
tourism and factors influencing the development of this area, both globally and in 
Russia. The main attention of authors of article is paid to studying of characteristics 
of infrastructure of the tourism industry in the light of tourism development, 
including gastronomic, to the Republics of Buryatia and their appeal to foreign 
tourists. 
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Abstract 
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